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Together, bringing about change for primary 
immunodeficiency patients worldwide

info@worldpiweek.org |  @WorldPIWeek | 
www.worldpiweek.org 



Vision 
Over 10 million people live with 
Primary Immunodeficiency 
diseases around the globe, and 
yet these conditions are still 
widely unknown. Greater 
awareness, testing, diagnosis 
and improved access to 
treatment are needed. 

About World PI Week

Mission
World PI Week (22-29 April) is a 
global movement to raise 
awareness of Primary 
Immunodeficiency (PI) and related 
challenges; promote quality of life 
for people with PI, early diagnosis, 
availability and access to treatment 
and care worldwide; and stimulate 
communication and advocacy 
around PI.

Aims
World PI Week offers an 
opportunity to inform and 
educate health policy-makers, 
schools and families, and the 
public about primary 
immunodeficiency to drive the 
earliest possible diagnosis and 
optimal treatment.

The Week acts as a central platform to drive awareness as well as 
global and national advocacy.

Since its inception, it has been successful in stimulating awareness 
and advocacy efforts in all continents.



> 80
countries across

the globe  

World PI Week over the years

> 1000s
of people reached

100s
of events each year

14
years of 

campaigning

14
committed

organisations 
guiding the 
campaign

8 
days to create

momentum on PID 

World PI Week themes 
year-on year

2012 – Access to appropriate treatment

2013 – PID: Turning hope into action

2014 – A call for newborn screening to 
test for severe combined 
immunodeficiencies 

2015 – The importance of vaccination 
and immunoglobulin treatment for 
patients with PID

2016 – Into action: Improving access to 
optimum care for all PID patients 

2017 – Ensuring access to life-saving 
immunoglobulin therapies for people 
with PID

2018 – My future starts with early testing 
and diagnosis of PID

2019 – Putting PID patients at the centre
of their care

2020 – Celebrating 10 years of solidarity, 
successes and expectations for the future 
of PID diagnosis, care and quality of life 
worldwide 

2021 – Protecting and improving the 
lives of the millions living with PID
worldwide by supporting early diagnosis 
and access to care

2022 – Lives can be saved. Access to 
healthcare is a basic human right. People 
living with PID worldwide depend on it. 

2023 – Turning real-world data into 
knowledge for better PID care



World PI Week in action 



World PI Week Initiatives



Snapshots of World PI Week’s Impact

World PI Week: 

• Is celebrated on all continents

• Receives media coverage in all regions of the world

• Enjoys the support of the World Health Organisation

• Is anticipated and rooted in national activities  

• Mobilises patient organisations, specialist health professionals, industry, academia and decision-makers at all 

levels (international, regional, national)

• Engages a growing number of sectors and actors year-on-year (schools, companies, town halls, hospitals etc)

• Reaches a larger online public every year

• Builds on the voices and lived experiences of the community to raise awareness of PIDs and key issues 

surrounding diagnosis, treatment & care, research, living with the disease

• Has been used to help drive concrete change in policy and practices at local and regional levels



About the 2024 campaign

Theme

Why 

World PI Week 2024 will focus on access to care for all PID patients, everywhere – calling for the availability of diagnosis and 
quality treatments to be made a reality worldwide. 

Equal access to PID care remains a 
main challenge worldwide

The access issue

Many discrepancies in the availability 
of therapies, access to diagnosis and 

specialist care exist across regions

Regional differences Barriers, gaps & delays

Lack of knowledge of PIDs, availability 
of treatments, specialist health 

professionals and multidisciplinary 
teams, plasma supply issues 



• Increase online presence (incl. a 
new LinkedIn channel) and 
harness social channels to 
support awareness efforts and 
grow the campaign’s visibility

• Enhance policymaker support
to amplify the movement

What we want to achieve in 2024

• Increase awareness of PIDs at 
all levels (political, societal, 
medical) and encourage action 

• Promote consensual messages 
(adaptable to regional contexts & 
actionable)  on access to care 

Knowledge & advocacy Communications &reach
• Mobilize the community 

(patients, families, healthcare 
staff, hospitals, researchers, the 
media, industry, policymakers, 
the public) to communicate 
campaign messages, support 
understanding of PIDs

• Engage specific audiences in 
campaign initiatives and help 
them to support access to care 
worldwide

Engagement



Flagship Initiatives 2024*

• WPIW Regional Ambassadors’ 
Network (1 policymaker/celebrity/high-
level personality per region)

• Super-Hero Comic Book (PID care 
across the globe)

• WPIW World Map of ‘Impact’ (success 
stories and inspirational examples of 
awareness, policy & advocacy activities 
supporting access to PID care in 
different parts of the world)

• Abstract / Poster presentation 
(reflecting case studies of impact)

• Roadshow Season 2 (“Into the life of” –
focus on improving access to care 
worldwide, featuring regional issues)

Public Awareness, 
Communications & Advocacy

• Campaign information guide

• Factsheet on access to care

• Campaign teaser 

• Communications package (poster, 
banners, social assets, pledge card, 
templates), Translations in 12 languages

• Campaign communications 
(newsletter, press releases, media 
engagement, social media presence and 
activities e.g “Strike a Y” support 
campaign)

• WPIW presence and engagement 
around key conferences/congresses

• Story-sharing campaign (#MyPIstory)

Main 2024 milestones

* Subject to budget

Campaign management 

• Campaign preparations 
(conceptualisation, planning, messaging 
development)

• Day-to-day running incl. coordination of 
the Steering Committee work; execution 
of plans 

• Community engagement & 
stakeholder relationships 

• Administration; updating & 
maintenance of WPIW external 
channels incl. website

• Monitoring & analysis of campaign 
outcomes, coverage and reach; 
campaign reporting 



Sponsorship levels 

Could you be a sponsor? 

Although World PI Week is growing steadily, we still need more support from the corporate community. Sponsor funding is vital 

to plan, manage and activate the Week. It also allows us to produce tailored advocacy, scientific and (digital) communications 

materials, helping us in our mission and supporting the efforts of all our campaigners and supporters worldwide.

GOLD 
SPONSOR

€ 40,000

SILVER PLUS 
SPONSOR

€ 30,000

SILVER 
SPONSOR

€ 20,000

BRONZE 
SPONSOR

€ 10,000

CONTRIBUTOR

€ 6,000



Sponsorship benefits
GOLD SPONSOR

€ 40,000

SILVER PLUS 
SPONSOR

€ 30,000

SILVER SPONSOR

€ 20,000

BRONZE 
SPONSOR

€ 10,000

CONTRIBUTOR

€ 6,000

Rights to officially associate with World PI 
Week as gold/silver plus/silver/bronze 
sponsor or contributor

x x x x x

Logo placement on World PI Week website 
(front page + sponsors’ page with short 
company description, link to company page)

x x x
(sponsor page only)

x
(sponsor page only)

x
(sponsor page only)

Access to high-resolution digital copies of all 
campaign materials for reproduction 

x x x x

Company thanked as gold/silver 
plus/silver/bronze sponsor in campaign 
outcomes report (with company logo)

x x x x

Rights to use the World PI Week logo along 
with corporate communications online 

x x x

Opportunity to engage with the campaign 
team and Steering Committee; suggest 
ideas; help build content, share information

x x 
(campaign team 

only)

x
(campaign team 

only)

Company is recognized and thanked as 
gold/silver plus sponsor in World PI Week 
communications to network (e-blasts), in a 
dedicated social post about WPIW partners 

x x

Corporate logo to appear on online versions 
of the World PI Week poster

x x

Company name to appear on official World PI 
Week press releases 

x

Invitation to contribute to select campaign 
activities (e.g roadshow series, online access 
to care campaign etc) 

x



Overall benefits 

Recognition as enabler of the campaign 

and its efforts to raise awareness of PIDs 

and related challenges 

Visibility in the media, social media 

and other platforms in relation to PID

Greater participation of local teams in 

promoting knowledge & engagement 

on PID issues during the campaign 

Exposure to community involved in 

the campaign and the broader  

network of supporters



Thank you

For further information on opportunities, please contact the World PI Week Head Office: 

info@worldpiweek.org

mailto:info@worldpiweek.org

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13

